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INTRODUCTION
Sustainable business is high on the political agenda. CSR (Corporate Social Responsibility) is no

longer simply a choice, but is also becoming a must for many organisations. The area is vastly

regulated, and customers are informed and interested in sustainability. 

The vision of CSR Skåne is to give its members a lead on what is going on in the sustainability arena:

To give members practical tools so that they can prepare themselves, as well as to provide

opportunities for networking and exchanging knowledge and best practices. 

CSR Skåne's practical perspective and our engaged members ensure that the network represents key

stakeholders' voices, from the regional business community to the global arena.
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THE NETWORK
CSR Skåne is a network run by Stiftelsen TEM from the region Scania (Skåne) in southern Sweden.

The network consists of companies in various sizes with a common interest in sustainable business-

making. 

The incentives to being a member differ: Larger companies are joining for reasons like networking,

external analysis of current topics and upcoming legislation in the area of sustainability and

business. Mid- and smaller sized companies often get involved to gain a larger network for

exchanging ideas, experiences, knowledge and inspiration.

ACTIVITIES
The network organises events and trainings on current topics. These may include upcoming

legislation to prepare members for implementation. Facts are combined with examples of tools and

practical applications. Sometimes study visits are organised.  

CSR Skåne provides the possibility to develop companies' capacities regarding sustainable business

and corporate social responsibility.

WHAT IS UNIQUE ABOUT CSR SKÅNE?
Independent (not governmentally bound)

Regional to global (accessible and

updated)

Multidisciplinary (broad network with

members from many different areas) (not

sector-specific)

Sustainability in practice
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IMPACT SCREENSHOT
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Date SpeakersName of activity

27 January Taxonomy of the EU
Almi
FAR
SPP

MAQS
PEAB System
Nobina

17 February Whistleblower Directive

SUMMARY OF ACTIVITIES 2022 

17 March Sustainability Reporting PWC
Höganäs

21 April
Training: 
Basic & Practical Sustainability Work

19 May Circular Economy: Buildings

Wingårdhs
E.ON
Kraftringen
Skanska Öresund

25 August Exports & Sustainable Investments
SEK
Nefco
EKN

21 April
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During 2022, CSR Skåne organised 11 activities – educational events, webinars and study visits – to

foster collaboration between participating organisations. The themes were co-defined in an interactive

exercise which consulted members, and covered aspects from the broad agenda of sustainability to

very particular topics like circular economy in buildings. 



Date SpeakersName of activity

29 September Training: Managing Your
Supply Chain

SONY (Nordic)
CarbonCloud
Responsibly

ICC
Reklamombudsmannen
Vinge
Bokföringsnämnden
Aspekta

27 October
Marketing Regulations – What to
Consider When Marketing Your
Company's Sustainability Work

24 November
Different Industries, Different
Driving Forces In Sustainability
Work

Greenfood
Accus
Hemsö

20 October

December Report of 2022 and Program 2023
Stiftelsen TEM 
CSR Skåne



On 1 January 2022, EU introduced an application of the Taxonomy Regulation.
This regulation means that companies and financial products must report their
share of green revenue in the annual report of 2022. The legislation's aim is to
encourage companies' green investments. 

Even if the company is not a financial institution, there is an advantage to being
aware of this legislation for competitiveness. The clearer and better the
sustainability performance, the easier it is for investors to follow a product. 

Presenting

Green investments
and overall taxonomy

The taxonomy in brief:
Who does it concern?

Reporting
requirements

Taxonomy of the EU

A C T I V I T I E S  R E P O R T  2 0 2 2
//  CSR SKÅNE

January 27th

The taxonomy is an important part of the European Commission's action plan for
sustainable financing, and further of the so-called green deal.
The EU's action plan for financing sustainable growth aims to enable a circular and
sustainable economy and achieve climate neutrality by 2050.
To be considered as environmentally sustainable, an activity must contribute to at
least one of the six environmental goals set out in the taxonomy regulation. It
should further not directly damage any of the other targets.

Limitation of climate change

Adaptation to climate change

Sustainable use and protection of
water and marine resources

Transition to a circular economy with
improved waste management and
recycling

Pollution prevention and control

Protection of biodiversity and
healthy ecosystems, along with
restoration of damaged ecosystems

6 Environmental goals 
within EU Taxonomy

Key take-aways



Sweden has had a whistleblower law since 2016. Now, this law has been expanded
with the EU Whistleblower Directive applied from December 2021.

This new law means, among other things, that businesses or public bodies with
more than 50 employees must have reporting systems to handle complaints and
inaccuracies regarding the business. The law also entails protection for people who
provide information about a misconduct to be free from reprisals. 

During the meeting, the speakers and the discussion went into depth about the
legislation and how you practically can implement this in your business.

Presenting

Applicable legislation System implementation Practical application

Whistleblower Directive

A C T I V I T I E S  R E P O R T  2 0 2 2
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February 17th

OPEN MIC
Exchange of experiences, questions for and from the participants

See the Whistleblower Directive as a good complement to other reporting routines.
The whistleblower is guaranteed anonymity. 
If the company has 50 employees or more there must now be a whistleblower
channel (the number of employees will be updated).
Invest in preventive measures to train your employees in and about the working
environment and the routines. 
The directive covers irregularities within, among other things, environmental
protection, money laundering and health.
Build trust through transparent, internal communication to illustrate that whistle
blowing and its consequences are taken seriously.

Key take-aways



Sustainability reporting has become a major topic within the business community.
Several implications can be seen, from fullfilling requirements within legislation to
the potential use as an effective marketing instrument and as a way of engaging
with consumers and stakeholders.

For more information, click HERE.

In this context, CSR Skåne's event and its speakers presented a practical analysis of
the Corporate Sustainability Reporting Directive and other aspects related to
sustainability reporting.  

Presenting

Sustainability Reporting
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March 17th

CSRD (Corporate Sustainability Reporting Directive) implies a significant expansion of
the content in your sustainability reporting and of companies covered. All large
companies and company groups, as well as listed companies in Europe, are included.
The EU's Taxonomy enables a common language to be able to classify sustainable
economic activities. The taxonomy regulation's two concepts (eligibility and alignment)
refers to whether your business is covered and compatible with the regulation.
See the sustainability report as a driving force to improve the entire organisation,
throughout the year. By being transparent and showing your shortcomings, an
opportunity for real progress is created.

Key take-aways

OPEN MIC
Exchange of experiences, questions for and from the participants

https://commission.europa.eu/business-economy-euro/doing-business-eu/corporate-sustainability-due-diligence_en


Driving forces and spheres of influence
Stakeholder analysis and stakeholder dialogue 
Materiality analysis
CSR strategy
Code of conduct and its implementation
CSR in the supply chain
Sustainability communication
Sustainability reporting according to GRI

Basic knowledge of practical sustainability work in businesses
Tools to start CSR work 
Understanding how to involve stakeholders and optimise the business strategy
according to stakeholders' wishes

CSR coordinators
Sustainability coordinators
Environmental/quality/sustainability manager 
Sustainability communicators

The interest in sustainability is increasing, both within companies and in society at
large. With this interest, it is becoming more expected that knowledge in the field
should be integrated into all parts of an organisation.

This training provided basic knowledge and practical tools to understand the
importance of social and environmental aspects, for the development of
participans' own company identity, values, image and brand.

Among other things, the training provided an overview of the following areas:

Training objectives:

Target groups:

Training: 
Basic & Practical

Sustainability Work

A C T I V I T I E S  R E P O R T  2 0 2 2
//  CSR SKÅNE

April 21st



The objective of this event was to expand the knowledge of today's circular
buildings and what a circular construction can look like in practice. 

In addition, experiences were shared in, among other fields, sustainable energy
systems.

Presenting

Circular Economy: Buildings
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May 19th

An insight into the world's largest low-temperature district heating network in
Brunnshög and of how residual heat can be used, without increasing emissions.
An understanding of the creation of sustainable energy systems and buildings, with
space for recycled, renewable and reused sources and materials.
A call for long-term thinking and good cooperation between municipalities, property
operators and other decision-makers.
The need for connecting with the right stakeholders, and for cooperation and
networking.

Key take-aways

OPEN MIC
Exchange of experiences, questions for and from the participants



Several companies in our network have an interest in exporting and scaling-up their
businesses. Some companies lack funding, others lack tools on how to proceed. 

This event presented several methods and available funding choices to enable a
company to proceed when exporting green solutions. This can be done in terms of a
loan or other funding, and in projects. 

Presenting

Exports & Sustainable
Investments
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August 25th

An understanding of how the financial sector can play a key role in driving it sustainable
transition.
An invitation to Swedish export companies, large and small, to take part financing offers to
increase the pace and reach out with their sustainable products.
An insight into the criteria that make business possible; that a business must be
sustainable from the outside several aspects: environment, anti-corruption, human rights
and more.
An insight into the financial sector's own goals to become climate neutral.

Key messages

An understanding of how the financial sector can play a key role in driving the
sustainable transition.
An invitation to Swedish export companies, large and small, to take part in financing
offers to increase the pace and reach out with their sustainable products.
An insight into the criteria that make an offer possible; that a business must be
sustainable according to several aspects: environmental, anti-corruption, human
rights and more.
An awareness of the financial sector's own goals of becoming climate neutral.

Key take-aways

OPEN MIC
Exchange of experiences, questions for and from the participants



A comprehensive training in grasping the supply chain – in relation to customer
and legal requirements as well as to sustainability reporting. Why is it important to
have knowledge about your supply chain? How do you manage it practically?

In this training, we went through legal as well as other external and internal
demands: how to map your supply chain and how to do the follow-up work.
Together with Sony, CarbonCloud and Responsibly, we presented the tools that
can help you in your daily work, along with cases of practical experiences.

LEARNING OBJECTIVES
• To understand the strategic reasons behind sustainably managing your supply
chain.
• To identify the main frameworks and regulations that impact supply chain
management.
• To get clarity on the first steps towards sustainably managing your supply chain.
• To proceed from experiences of leading actors, sharing real examples from
supply chain management.
• To work with practical tools that can help your progress in supply chain
management.

Training: Managing
Your Supply Chain

A C T I V I T I E S  R E P O R T  2 0 2 2
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September 29th



We have noticed growing pains among many companies in our network. There are a
number of sustainable products and solutions, but also a need to get these onto the

international market. Some companies lack funding, others lack tools on how to
proceed. Whether you have lots of experience or need advice to start scaling up and

exporting: come along to the CSR Skåne meeting!
 

Presenting

Export & sustainable
investments
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August 25th

An understanding of how the financial sector can play a key role in driving it sustainable
transition.
An invitation to Swedish export companies, large and small, to take part financing offers to
increase the pace and reach out with their sustainable products.
An insight into the criteria that make business possible; that a business must be
sustainable from the outside several aspects: environment, anti-corruption, human rights
and more.
An insight into the financial sector's own goals to become climate neutral.

Key messages

Marketing Regulations – What to
Consider When Marketing Your
Company's Sustainability Work

October 27th

The line between sustainability reporting and marketing has been blurred. 

As companies are becoming more transparent and reporting on their
sustainability work digitally, having an updated awareness of marketing rules is
growing increasingly important. 

Presenting

Define and clarify your claim to avoid "greenwashing".
Communication is not only about what you say, but also about how the statement
you make is perceived. This means that a statement can be interpreted in many
different ways, and each statement requires evidence. Clarity is important as it is
very difficult to put forward evidence to each individual perception or
interpretation.
What you communicate needs to be in line with your organisation's actual
behaviour. Being transparent will in turn build credibility towards your customers.
Legal requirements can determine what should be communicated and how this
ought to be described.
It may be important to remember that your customers' expectations are
sometimes greater than the legal demands.

A C T I V I T I E S  R E P O R T  2 0 2 2
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Key take-aways

OPEN MIC
Exchange of experiences, questions for and from the participants



Different Industries, Different
Driving Forces In Sustainability Work

November 24th

Presenting

A C T I V I T I E S  R E P O R T  2 0 2 2
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The diversity of businesses and value chains represents an increasing challenge in
the way sustainability actions are prioritised and communicated. 

Without a specific relation to any particular sector, sustainability is a transversal
strategy which requires engagement of the company, suppliers and even clients to
have the most impact. Once activities and actions are defined and implemented, the
process is a matter of identifying the best way of communicating sustainability work
in an accurate, innovative and effective manner to fulfill regulations – and to use this
as a lever for the business model. 

Which event is up next?

TO CSR SKÅNE'S CALENDAR

OPEN MIC
Exchange of experiences, questions for and from the participants

https://tem.se/visa-evenemang-kalender-csr-skane.html


The field of sustainability is under constant transformation. 

During 2022, the main drivers of this transformation were led by new
normative frameworks. These dealt with the climate crisis, disruptions in
several value chains with transportation issues and the lack of certain
components, and by the geopolitical crisis which has accelerated the energy
transition agenda. On top of that, consumers value sustainability more and
more, and have expressed a growing concern when it comes to these issues.

In this context, CSR Skåne has organised interactive learning spaces where
companies can learn from real-life and practical experiences from other
companies. 

Aside from the practical learnings, CSR Skåne has provided relevant contacts
and inspiration that have facilitated the implementation of sustainability
strategies and activities within the participating companies. 

In 2023, the aim is to continue with our core activities and build a program
based on relevant and up-to-date topics. Before each event, you will also find
legislation (connected to each topic) presented in our closed members' group
on LinkedIn. 

THIS YEAR

A C T I V I T I E S  R E P O R T  2 0 2 2
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https://www.linkedin.com/groups/4733138/


TREND ANALYSIS
CSR Skåne in 2023 

Transparency and traceability
of impacts on sustainability

 Circularity: Re-use, re-make, recycle

Sustainability at workplaces

Clean energy to the next level

Resilient systems

Ecodesign of products

Water, chemicals and
waste management

Risk analysis

Supply chain bottlenecksResource efficiency

Inclusion and diversity
Transport, automatisation and sustainability

Digitalisation for
sustainability

The trend analysis for 2023 is the result of a revision of specialised media, the
conlusions from some of the most relevant spaces and the program of leading
actors within sustainability. Among all the information that deserve to be
highlighted, one thing is clear: 2023 will be an intense year for sustainability and
business. 

2022 year's driving forces, such as the climate crisis and the geopolitical crisis,
will likely continue to influence adaptations under themes like value chains and
energy transition. Other topics are also moving in on the agenda and becoming
relevant for the success of business and the implementation of a high impact
sustainability strategy. These are specifically related to the effects of
digitalisation, resource efficiency and the fusion of different sustainability
agendas (like of energy and digitalisation). 

Among the key words that will be leading the discussions next year, we identify:  

 AI, digitalisation and security

Energy
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Membership &
Information

+46 (0) 406 06 55 80

caroline.charlier@tem.se

www.tem.se/natverk.html


